
200+ 
online and offline 
Learning Labs 

Learning Labs  
are designed to help everyone develop a new digital skill in 45 
minutes, regardless of age or digital know-how. Choose from 

webinars, online videos or a physical interactive session. 

  

30+ 
online and offline 

«tells» 

with 

 5,400  
people taking part in 
either of our two 
signature formats

«tell»  
is a format that welcomes everyone to take part in 
lively and open discussions on the key topics 
surrounding digitalisation.  

1-3 November 2020 

What future do we want?  
Digital change for the Switzerland of tomorrow 

Co-creating Switzerland’s digital future with  

80,000  
participants

The Swiss Digital Days is a three-day event for the general public of Switzerland. 

With over 500 free online and offline events, 100+ partners and more than 20 

locations across the country, it unites digital enthusiasts, skeptics, newcomers, 

industry experts and businesses to foster the development of ideas.

500  
events, online and 

offline

  
More than

All free of charge!

That’s 8 more
 than last 

year! 

Much of it is still available 
to watch on-demand!

25+  
 hours of video  

footage recorded 

91  
online and interactive  
polls and live votes on  
Digital Days TV 

4,582 
votes on our live polls

Over  

400  
celebrity guests, 
panelists and speakers 

7  
representatives from organisations 

like digitalswitzerland committed to 
digitalisation

3 
Federal Councillors 

VOTE

Simonetta Sommaruga, Ignazio Cassis and Guy Parmelin

More than 95% of visitors came 

from: Switzerland, Germany, 

the United States, France and Italy  

Such as organisational 
psychologist Adam Grant, co-

founder of the internet Vint Cerf, 
musician Phanee de Pool, CEO of 

Google Switzerland Patrick 
Warnking and many, many 

more!

Total Participation 

Signature Formats

From Ukraine, Serbia, Sweden, the 
city of Vienna, Liechtenstein, 

Poland and Switzerland

Communication

Around 

2 million 
people saw our Swiss-wide 
advertising campaigns* 
 

And  Digital Days  Magazine was 

read in 420,000 households! 

Over 

500 
articles in online and offline print 
media publications, as well as 
mentions on TV and radio 

100 
e-Billboards in all language 

regions of Switzerland

*Estimated total of social media activities, online and 

offline advertisements in newspapers, media 

publications, partner activities and nationwide billboard 

campaigns.

80,000 
online and offline participants  

from  
70+ 
countries

100+  
Partners taking part across 
Switzerland  

  
More than  

20 
locations in every language region 
of Switzerland


